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Your current strategy




- Yourcurrent strategy

e Most (& least) engaging content

e Top (& bottom) traffic drivers
e Content gaps

e Customer response

e Top linked/shared
e ROI






Competitor strategies )

e Top-performing content
e Funnel focus
e Channels

» Topics

e Types






- Your goals

A s e e e ®

e What are you trying to achieve?

e Does yOur current strategy achieve
your objectives?

e Which channels/content types will
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best achieve your objectives?






 What do you (or your team)
have the bandwidth to produce?

o What's your budget?
e+ \What can you justify to
stakeholders?




& document editorial mix.

e Evergreen

e Timely

e Promotional

e Thought leadership
e Sales support

e 70/20/10
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